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Multi X at a Glance

A
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2,600

Employees

97,8

TH TON WFE
HARVEST VOLUME

101,1

TH TON WFE
PROCESSED VOLUME

101,2

TH TON WFE
SOLD VOLUME

106

Farming Licenses

TOP 1

TOP 2

TOP 2

TOP 6

EXPORTER OF SMOKED
PRODUCTS OF CHILE

EXPORTER OF ATLANTIC
SALMON OF CHILE

EXPORTER OF ALL SPECIES
OF CHILE

EXPORTER WORLDWIDE BY
VOLUME OF FINAL
PRODUCT

FRESH WATER

5 Hatcheries
4 Concessions

\%

Fresh & Frozen
Cap: 85.000 tons WFE

Smoked
Cap: 7.500 tons WFE

CARDONAL
PROCESSING PLANT

X Region
10
Operated
Concessions

Xl Region
28
Operated
Concessions

Xll Region
6
Operated
Concessions

ENTRE VIENTOS
PROCESSING PLANT

Fresh & Frozen
Cap: 55.000 tons WFE



34 Years of Innovation in the Salmon Business
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Global Salmon Supply and Dbemand

Atlantic Salmon
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Chilean Exports 2021

$3,990 MM USD
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Harvest Projections

Atlantic Salmon

World Chile Norway
-7,5% -0,3% i )
o w778 720 718 ’IISZ “ho%
,8% -1,1% 3 1370 ' 1.507
2.897 2.866 - <
2.713 2 5
c =
= c
'_
T 2020 2021 2022e 2020 2021 2022e
pS
C
O
|_
< Canada Rest of the World
3,6%
. -9,2% 17,5% 1,8%
142 ’
137 129 503 S12
Ll Ll 428
LL LL
pS pS
C C
= 2
= =
2020 2021 2022e
2020 2021 ZUZ2s 2020 2021 2022e

Source: DNB Markets, Seafood Report



NASDAQ Salmon Index HOG
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USA Salmon Market Price |
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Market and Opportunities

Atlantic Salmon

Markets & Consumption
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USA Seafood Market

Annual Sales by Department 2021

vear | 5.5 Billon

o 3 Billion pounds of Seafood

ey I, . ilon soldin 2021
Veg. ’
el | 5.5 Billion

o Seafood is 1/5th of the meat
Market
Seafood _ $16,9 Billion

US Dollar

o About half of the household
purchased fresh seafood in
2021 and 72% frozen

Seafood Annual Sales by Category 2021

15%

Th. USD
Fresh S 7.098 42%
Frozen S 7.302

Grocery S 2.523 439

Total S 16.923

m Fresh = Frozen . Grocery

Source: The Power of Seafood, FMI



USA Seafood Market s> Consumers have turned to
$° their own kitchens to prepare

the seafood

coviD19

Growth in Sales 2020 YoY
seafood | 5. O %
veat || T 570

Deli | 0.30%

Growth in Sales 2021 YoY

Deli I 0
Fruits & Veg. B 20
Seafood . 0,90%
Medt -0,20% |

Source: The Power of Seafood, FMI

Growth in Sales

2019 to 2021
Seafood
- JI0%

W St
> G,

Meat

©

Fruits & Veg.

18%

14%

11%

o Seafood department was d
leader in the growth of
grocery sales

o Frozen Seafood was the

Category that grew the most
(39% 19° to 21), followed by
fresh (30% 19’ to 27’)

o Sales of seafood benefited

from several factors, including
restaurants closing, consumers
seeking healthier and nutritious
foods



Frequency on Seafood Demand

Frequency of consuming 2019

Seafood 43% 32% 25% Seafood
Meat Pork 13% 24% 63% Meat Pork
Poultry 10% 21% 59% Poultry

0% 20% 40% 60% 80% 100%

Non mOccasional mFrequent

What types of seafood are you cooking more
often that you use to get to a restaurant?

Cooked shrimp

Canned or pouched tuna

Fresh tuna

Source: The Power of Seafood, FMI

T

Frequency of consuming 2021

40% 30% 29%
12% 22% 66%
11% 20% 69%
20% 40% 60% 80% 100%

Non mOccasional mFrequent

The frequent consumer of seafood

. (o)
has increased by4 /o between 2019
and 2021

Salmon is the maln seafood

protein that is currently cooked and
was previously consumed in
restaurants



USA Salmon Market

Annual Sales by Specie

2021 Salmon is the
shrimp |, 571 Million second highest
_ Saimon N 3 /43 Million Seafood protein in

term of sales
Tuna I /979 Million

Crab I 1.690 Million

Tilcpic | 639 Million

Other o Salmon accounts for
Seafood 4.201 Million US Dollor -
20% of all seafood
revenues
Salmon Annual Sales by Category
2021
7%
\
Th. USD 19%
Fresh S 2.547
Frozen S 649 o
Grocery ) 248 60 /o of Seafood
Total $ 3.444 74% consumers buys
Salmon at least once
m Fresh = Frozen = Grocery a month

Source: The Power of Seafood, FMI



USA Salmon Market

Growth in Sales 2020 YoY Growth in Sales 2021 YoY Salmon, oOysters and
Crawfish were the only
& J o products in the Seafood
crab 0 +60.2% segments with growth in
o Sales and Units sold
. +7.5%
Shrimp ‘ - +29.6%
3

Salmon, shrimp and Tuna

Shrimp 3 +3.39% are the most common
+24.7% \ J species included in online
basket

Crab 0 +0.5%

Tuna ﬁ +20.4% Tilapia EEE 3.0
Tilapio o +16.6 funa é {5 -11.7%

Source: The Power of Seafood, FMI
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World S~ -~

Source: Multi X



Sustainable Food

86%

Of consumers want to see more sustainability in the post-pandemic market

3iNn4

Consumers say they consider sustainability when choosing between brands

o
42%
Of consumers that preferred farmed salmon they chose it because it they considered
more sustainable

Sustainoblit
Q

Source: Fair Trade Seafood Program - The Power of Seafood, FMI



Sustainable Food

How people see negative impact of

different proteins in the planet

/ 14%

12%
9%
8 I

Pork Pouldtry

I%

Seafood

W 2020 m202]

8% 8%

Plant-based
meat

Plant-based
proteins

Does primary Seafood store
Seafood is Certified Sustainable

2019 31% 12%

2021

m Yes mNo Not Sure

identify if

People are concerned about SUStainability regarding what they eat..

Source: The Power of Seafood, FMI

Seafood has a good reputation compared with other proteins



Carbon Footprint Dilemma

Package is another important
driver in the Carbon Footprint

~

Kg Co2 for each Kg of product

Polystyrene package emissions
imported in the USA . |
P 6,700 kms are 14 times higher than
I[J carton packages
u:n:n:r
Fresh Trim D
8,150 kms w 0,53 (x 72)
[ e
Frozen Trim D . g 2
X112 e —
G, cc 2 (e
7,0 Kg co2
ﬂ mmm= (01 (X1)
. — Source: DEFRA
***Fresh Fillet has 52% more Co2 ——

emissions that Frozen ones***
Source: DEFRA - Multi X



Millennials

o Increased demand for products that are easy tO prepare
or consume, such as smoked fish or deli-prepared seafood.

o Less planned purchase process and small
packages predominate

Millennials are taking seafood to
greater numbers.

o Focus on sustainability, paying attention to the origin
and the production process of the product.

o Growing interest and awareness around healthy eating.

o Convenient shopping experience, ideally by ecommerce.

35% of seafood consumers and

L4% of frequent seafood consumers
are Millennials.

Source: GlobeScan, SeaFood Source



Digital World

o Consumers turned to digital for more activities
during the pandemic, including commerce. Virtual
experiences are becoming more commonplace.

o Consumers have more information at hand and
demand more of it.

o Consumer is more aware of what he buys and
is more interested in the production process.

Source: Euromonitor International - The Power of Seafood

50%

40%

30%

20%

Information or assistance
Shoppers need from seafood counter

v

(\

ANENANENENENRN

NSRRI

Freshness Information
Country of origin

Nutritional Benefits

If Farm-Raised or Wild Caught
Recipes

Best Value (Quality vs Price Trade-offs)
Cooking Preparation (advice/guidance)
How to select

Sustainability Claims

Serving Suggestions Claims (for o
family meal)

How Seafood was Caught
Sustainability Certifications
Education about Species



Nutrition and Health

During the pandemic, there are numerous
drivers of the increase in Seafood
consumption.

The biggest driver being the desire to eat
healthier (54%)

Source: The Power of Seafood

Importance of Seafood in eating for nutrition
and health

Frequent 34% 46% 5%

Occasional 14% 43% 10%

Non-seafood [K:3A 18% 39%

m Primary reason m Very Important m Moderately  Not a Reason

24
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Sustainability Strategy

Sustainability and Corporate Reputation

Strategy
A
& C0?
! ]
. Y7 /'/\‘\ -G
Sustainable Development Goals (UN)
Sustainable High Performance Multiexport Society
Operations Corporate Standards  and Culture Model

ILODREALTH

3 LLLL B L 4 e

CELEANER

L8 IR

Surveillance and Reportability and Corporate

17 Femeones

13

Certification Transparency Communication




Our Sustainability Approach

Certifications

Best
+% Aquaculture
Practices

FARMED
RESPONSIBLY

ascC

SUSTAINABILITY CERTIFIED

ASC-A0UAORG
sl 4 Stars Certification
2020 (smolt - feed - sea Social & environmental high
water — process) standard certification
~Q . Among Others
DREJD : I F S
Food Safety
e s Food

P ®
= ©
NS
High Quality Products, Legal

Commitment and Safety ABF Products Certification
Standards Certification

Multiexport Foods Q

Newrbhvr g the Austure




Ranking ESG

¥ o

Member of Eﬁﬁ;ﬁ%

DowJones

Sustainability Ir

Powered by the S&P Global CSA o | :
—— L — oo

e

”"WNNHHmm""....w

Compuaniss

8th

o # Part of the bo.ok' = g b
; sustainable protein

10 /° 18/"5 The Sustainability
top Of the category Yearbook 15th
20% “Food Producers” del S&P Global Year 2020

top 2020
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MULTIEXPORT

Multiexport Foods \I 3 is now
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Our Brands

Strong product brand architecture according to consumers
profile differentiating channels and positioning

+ ABF Skin Pack
Super . In Pac
Tier 1 & 2 Grocery Stores ASC Smoked

Premium BAP Frozen Portions

M > Nemoncs

i Skin Pack
3 M U LT I K ) Premium Tier 1 & 2 Grocery Stores ASC Smoked
g g SuPerior BAP Frozen Portions
P
2
€
2 N . ; Skin Pack
g Premium Mass Retailers y
: | LATITUDEQYS) comen BAP el
T e’ onvenience Tier 3 Grocery Stores Burgers & Others
MY ““ Standard Frozen Portions — IQF

. Discount Stores Burgers & Others
- SALMON. Convenience Shelf Stable products

MULTI x>
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A SEMANA SANTA

OO nlnepenes ot e

/}:'1(:/(- /ur/ ot CotLt

Ingresa a www.elmejorsalmon.cl
y vive una experiencia unica con
un salmén como ningun otro.
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DEL MEJOR SALMON

. MULTIX

Experiance the taste with owr Smoke Atiantic

VA TOERAL MON COM

EXPERIENCE THE LEARN MORS
TASTE! [—]

Q0 & Doug Fre.. 12 Comments 32 Shares

3"‘ Like ) Comment o Share




Our Products

MULTI >O

EXPERIENCE THE TASTE

SMOKED ATLANTIC
SALMON

Shiced & Ready to Eat

PIEES Lo YO - N\
MULTI 2O T (0]
CAPERENCE THE TASTE N
SMOKED ROASTED : 3
ATLANTIC SALMON S p! MOTNE 402 e

=== ‘ MULTI >
MULTI 2O

FOREA NS THE Laatt

D ©
<z SMOKED
S SEEATLANTIC
2 k. =2 SALMON y
e

MULTI 2O
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s
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? e
D

EXPERJENCE THE TASTE

LATLANTIC ;
SALMON
[PORTIONS /4

s vl bom on Sokisd o B ok Sobmes o rirandly Pt

SMORED ATEANTIC SALM SMOKE ROASTED ATLANTIC SALMON

_G ’. ._-
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All these actions try to satisfy the new consumer
fulfilling our mission

Nourishing the Future
by Caring for the World

MULTI >O

Nourishing the future
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